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Sex, Pornography, and the Media

Zévec YAWaooec / In English

By Fr. Paul O’Callaghan

Several years ago, U.S. News and World Report magazine surveyed 500 leading
businessmen, government officials, and professionals as to what was the most
influential force in America. Television came in first. | think they were right. |
believe that there is no greater force in North America for influencing the way
people think and behave than the media at large: T.V. especially, but also radio,
movies, magazines, and to a lesser degree, newspapers. (neploogdTepPaA...)
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